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ABSTRAK 
Bauran pemasaran merupakan kombinasi variabel atau kegiatan yang merupakan inti dari sistem 
pemasaran. Bauran pemasaran ini terdiri dari: product, place, promotion, people, physical evidence, dan 
process yang merupakan variabel dari penelitian. Tujuan penelitian ini adalah untuk mengetahui 
hubungan bauran pemasaran dengan minat kembali pasien di unit rawat inap rumah sakit dr. Tadjuddin 
Chalid. Jenis penelitian yang digunakan adalah penelitian kuantitatif dengan pendekatan cross sectional. 
Populasi dalam penelitian ini adalah pasien yang pernah memanfaatkan satu kali pelayanan rawat inap RS 
dr.Tadjuddin Chalid. Teknik pengambilan sampel dengan menggunakan accidental sampling dengan 
jumlah sampel sebanyak 96 pasien. Analisis dilakukan dengan analisis uji chi – square. Berdasarkan hasil 
penelitian diketahui bahwa ada hubungan antara product (p= 0,000), place (p = 0,000), promotion (p= 
0,000), people (p= 0,000), physical evidence (p= 0,000), dan process (p= 0,000) dengan minat kembali 
pasien rawat inap. Penelitian ini menunjukkan bahwa variabel product, place, promotion, people, physical 
evidence, dan process  memiliki hubungan dengan minat kembali pasien. 
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ABSTRACT 
Marketing mix is a variable combination or an activity which is the center of marketing system. 
Marketing mix are devided into: product, place, promotion, people, physical evidence, and process were 
variable on this research. The purpose of this research is to defined a relation between marketing mix 
with patient’s interest to come back inpatient units in hospital of dr. Tadjuddin Chalid. The type of 
research that used was quantitative research with a cross-sectional approach. Population in this research 
were patients that ever using inpatient unit’s service in hospital of dr. Tadjuddin Chalid. Sampling 
technique using accidental sampling with total sample 96 patients. The results were analyzed with chi-
square test. Based on this research, knew that there is a relation between product (p= 0,000), place (p = 
0,000), promotion (p= 0,000), people (p= 0,000), physical evidence (p= 0,000), and process (p= 0,000) 
with patient’s interest to come back in patients unit. This research showed that product, place, promotion, 
people, physical evidence, and process variable have a relation with patient’s interest to come back.                                                                                 
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